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15 Years of LiteHawk – We Go Where You Play

It’s hard to believe that back in 2008 we started this amazing world of LiteHawk. Building a brand from the ground up can be 
challenging, but everyone here loves a challenge. Fifteen years later we maintain that spirit of a new start-up, moving quicky 
and innovatively through a fast-paced category, but now we bring with usa strong and loyal fan base. It’s these loyal 
consumers and our passion for LiteHawk that keep us excited for what lies before us in the years ahead. Our partnerships, 
ranging from independent retailers to the largest mass retailers in the world, have been one of our largest strengths. We are 
truly grateful for this journey.

3 Core Pillars of LiteHawk:

1) Performance: Our passion for building high quality toys that meet your passion for playtime. We continually strive to exceed 
your expectations in what a radio-controlled toy or slot car set can be. We are obsessed with creating the very best 
experience for you without compromise.

2) Innovation: Products today suffer from a “crisis of similarity”. Differences between brands can be viewed as not significant 
enough for any brand to stand out. Our drive at LiteHawk is to deliver toys that stand out. Our innovation is leading edge and 
continues to be a growth engine for LiteHawk.

3) No Toy Left Behind: Prior to the launch of our first product, we created a full service, technical and spare parts system. 
Having replacement parts available is one thing, but our focus was to create a consumer support system that included video 
and pictorials to assist with repairs. We strongly believe that no toys should be left behind, and in that light our customer 
support team gives you peace of mind that your LiteHawk product can maintain its highest level of performance.

In celebration of our 15 years, we are offering some limited production anniversary models you are sure to love, in addition to 
our many other fantastic products. Enjoy exploring, playing, and bringing these innovative products to shelf. We sure had fun 
developing them!

Tom Wright – Vice President
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size as ( 16.5 ”)
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size as ( 10 ”)
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size as ( 11.5”)
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size as (11.5 ”)
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size as ( 12”)
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size as ( 11.25 ”)
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size as ( 10.5 ”)
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285-42017

size as ( 12.5 ”)
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285-42014

size as ( 13.25”)
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size as ( 3 ”)
21



size as ( 4.25 ”)
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size as ( 4.5”)
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size as ( 4.5”)
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size as ( 4.5”)
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pWorld speedway
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dOWNTOWN PURSUITdOWNTOWN PURSUIT

189 cm / 6.2’
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imola

132 cm / 4.3’
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cruisin’
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